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- Significant increase in MAC (Middle Affluent Class) households in coming 10 years

2005 Urban household
distribution by income

Households (millions) Households (millions)

1] 2]
"MAC
~20 Mn ~50 Mn or
hns=hold 2% et ownt 24% of total
population

* (MAC)

"Middle and Affl c

I Upper Affiuent :5200 Lower Affluent: 100-200

1. Disposable income numbers are stated in real 2005

2010 Urban household
distribution by income

inbi (that is, adjusted for i
Source: BCG 2010 China Income Forecast Model

2020 Urban household
distribution by income

Households (millions)

Middle Clasz: 60-100 [}l Emerging Middle: 20-60 [l Aspiramt: 25-40 [l Poor: <25

Houzehold Annual Income® (K RMB)
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China’s rise in the global sporting goods market

Ranking 2006 Ranking 2011 Ranking 2012 Ranking 2013 Size(bn€) % of global
USA 1 USA 1 USA 1 USA 1 USA 75.1 27.10%
Japan 2 Japan 2 China 2 China 2 China 241 8.70%
Germany 3 China 3 Japan 3 Japan 3 Japan 145 5.20%
UK 4 Germany 4 Brazil 4 Brazil 4 Brazil 125  4.50%
France 5 Brazil 5 Germany 5 Germany 5 Germany 124 4.40%
China 6 France 6 France 6 France - France - -

Brazil 7 UK 7 UK 7 UK - UK - -
Italy 8 Italy 8 Russia 8 Russia - Russia - -
Canada 9 Canada 9 Canada 9 Canada - Canada - -

Russia = South Korea 10 Italy 10 Italy - Italy - -
South Korea . Russia e South Korea - South Korea - South Korea - -

Source: NPD Group, and other sources
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Consumption of sporting goods per capita in top global markets, 2013 (based on NPD market size)

Germany
Brazil
W Consumption per capita (€)
Japan
Population |million)
China 13574 M Size (bn €)
Usa
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Fitness 5-6%
Football 3-4%
Other team sports 3-4%

Winter Sports 2%

Others (including 12-14%
Water Sports,

Racquet Sports)

2013, EDM Publications
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Action Sports
Basketball
Outdoor Sports
Running
Sportswear
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